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Average for 56 stores: 799 purchasers 
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Period 0001-0012 
Sales for a targeted brand 
©More than ¥100 million 
O¥50-¥100 million 
A¥20-¥50 million 
♦¥10-¥20 million 
xLess than ¥10 million 



Average for 56 stores: 
¥46,226/purchas'er 
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Fig. 5 



Group B 



Average for 56 stores: 35.6% 
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Average for 
56 stores: 
109.6% 
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Period 0001-0012 

Sales for a targeted brand 

Legend for plotted stores 

• More than 120% of previous year 

0100%-120% of previous year 

x Less than 100% of previous year 



